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 Accounting  in English    

  2/ انًشحهح انًحاسثح لسى                                                                              

THEORETICAL FRAMEWORK OF ACCOUNTING         نهًحاسثح انُظشي الإغاس 

Financial accounting is the field of accountancy concerned with the  preparation of financial 

statements for decision makers, such as stockholders,  suppliers,  employees,  government agencies 

owners, and other parties Financial, accountancy is used to prepare accounting information For people 

outside the organization or not involved in the day to day running of the company. 

 ٝأُٞظل٤ٖ ٝأُٞسد٣ٖ أُغب٤ٖٔٛ ٓثَ ، اُوشاس ُظبٗؼ٢ أُب٤ُخ اُج٤بٗبد ثئػذاد أُؼ٤٘خ أُسبعجخ زوَ ٢ٛ أُب٤ُخ أُسبعجخ 

 خبسج ُلأشخبص أُسبعج٤خ أُؼِٞٓبد لإػذاد أُب٤ُخ أُسبعجخ اعزخذاّ ٣زْ. الأخشٟ ٝالأؽشاف اُس٤ٌٓٞخ اًُٞبلاد ٝأطسبة

   . اُششًخ رشـ٤َ ٤ُّٞ ٣ّٞ ك٢ أُشبس٤ًٖ ؿ٤ش أٝ أُ٘ظٔخ

In short,  Financial Accounting is the process of summarizing financial data taken from 

organization's accounting records and publishing in the form of annual(or more frequent)  reports 

for the benefit of people outside the organization. 

 روبس٣ش شٌَ ك٢ ٝاُ٘شش ُِٔ٘ظٔخ أُسبعج٤خ اُغدلاد ٖٓ أُؤخٞرح أُب٤ُخ داُج٤بٗب رِخ٤ض ػ٤ِٔخ ٢ٛ أُب٤ُخ أُسبعجخ ، ثبخزظبس

.  أُ٘ظٔخ خبسج الأشخبص ُظبُر( رٞارشا   أًثش أٝ) ع٣ٞ٘خ  

Financial accountancy is governed by both local and international accounting standards. 

ٝاُذ٤ُٝخ أُس٤ِخ أُسبعج٤خ ُِٔؼب٤٣ش أُب٤ُخ أُسبعجخ خؼغر  

FORMS AND ACTIVITIES OF BUSINESS ACTIVITIES الأػًال    أَشطح ٔأَشطح اشكال )ًَارج(  

Business activity is process of transforming inputs into outputs by addition  value  .The type of 

business may not be the first question a potential business owner contemplates . 

 ك٤ٚ ٣لٌش اُز١ الأٍٝ اُغؤاٍ ٛٞ اُؼَٔ ٗٞع ٣ٌٕٞ لا هذ  ه٤ٔخ ػبكخثئ  ٓخشخبد إ٠ُ أُذخلاد رس٣َٞ ػ٤ِٔخ ٛٞ اُزدبس١ اُ٘شبؽ 

.  أُسزَٔ اُؼَٔ طبزت  

1-Forms of Business Firms .                      ٍاُزدبس٣خ اُششًبداشٌب  

A-  An Individual proprietorship .  كشد٣خ ٤ٌِٓخ . 

       B-  A partnership  . اُششاًخ   

B-  A limited company .  ٓسذٝدح ششًخ  

C-  Corporation . ششًخ 

 2- Commercial and Economic Activities . ٔالالتصادٌح انتجاسٌح الأَشطح  . 

 Business .Business represents• َالأػٔبٍ. أػٔبٍ ٣ٔث   
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 Service Sector. اُخذٓبد هطبع  

  Business sector . الأػٔبٍ هطبع . 

 private sector . • اُخبص اُوطبع . 

 Government sector . • اُس٢ٌٓٞ اُوطبع  

 Finance Companies. اُز٣َٞٔ ششًبد    

 Business Administration . • أػٔبٍ إداسح  . 

 Company. ششًخ   

 Business cycle . • اُزدبس٣خ الأػٔبٍ دٝسح  . 

 Economics . اهزظبد٣بد   

 Money. ٓبٍ  ( ٗوٞد)   

 Capital Goods. اُشأعٔب٤ُخ اُغِغ   • 

3- Activities of Marketing and Distribution . ٝاُزٞص٣غ اُزغ٣ٞن أٗشطخ  . 

 Marketing :- Marketing is the process of planning and executing the conception, pricing, 

promotion, and distribution of idea, goods, and services create exchanges that satisfy 

individual and organizational objectives . 

 ،ٝإٗشبء  ٝاُخذٓبد ، ٝاُغِغ ، اُلٌشح ٝرٞص٣غ ، ٝاُزش٣ٝح ، ٝاُزغؼ٤ش ، اُزظٞس ٝر٘ل٤ز رخط٤ؾ ػ٤ِٔخ ٛٞ اُزغ٣ٞن -: اُزغ٣ٞن

.  ٝاُز٘ظ٤ٔ٤خ اُلشد٣خ الأٛذاف رِج٢ اُز٢ اُزجبدلاد  

 Marketing channel :-is a system designed to move goods and Services from producers to 

customers.             اُؼٔلاء إ٠ُ أُ٘زد٤ٖ ٖٓ ٝاُخذٓبد اُجؼبئغ ُ٘وَ ٓظْٔ ٗظبّ ػٖ ػجبسح ٢ٛ: اُزغ٣ٞن ه٘بح  

 Marketing Intermediaries:- They are individuals or organizations that assist in the  Flow 

products in a marketing channel   

.   اُزغ٣ٞن ه٘بح ك٢ أُ٘زدبد رذكن ك٢ رغبػذ اُز٢ أُ٘ظٔبد أٝ الأكشاد ْٛ -: اُزغ٣ٞن ٝعطبء  

 Agents and brokers  ٝاُٞعطبء اًُٞلاء . 

 Selling Agents . • ث٤غ ًٝلاء . 

 Distributor :-Distributor is a general term usually applied in organizational markets to 

intermediaries that perform the equivalent function of both wholesalers and retailers. 

 ردبس ٖٓ ٌَُ أٌُبكئخ اُٞظ٤لخ ٣ؤدٕٝ اُز٣ٖ ُِٞعطبء اُز٘ظ٤ٔ٤خ الأعٞام ك٢ ػبدح ٣طجن ػبّ ٓظطِر ٛٞ أُٞصع -: أُٞصع

ٝاُزدضئخ اُدِٔخ . 

 Wholesalers . اُدِٔخ ردبس . 

 retailers.     اُزدضئخ ردبس  

 Market Price . اُغٞم عؼش  

 Import y.     اعز٤شاد  
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 Export ail. رظذ٣ش   

 Trading Balance. دبس١ )اُزذاٍٝ ( اُز ٤ٓضإ   

 Trademark . اُزدبس٣خ اُؼلآخ . 

 Vending machines . اُج٤غ آلاد    

 4-Shops and Stores .   ٔيتاجش يحلاخ   

 Shops . ٓسلاد   

 Store . ٓزدش  

 Chain stores . ٓزبخش عِغِخ    

 Supermarket. ٓبسًذ عٞثش   

 Superstores. اُزخض٣ٖ عٞثش  

 Department Store. • ْاُزخض٣ٖ هغ  

 Computers . • أٌُج٤ٞرش أخٜضح   

 

Definition of Accounting    .تؼشٌف انًحاسثح .  

The Americans Accounting Association (AAA A) defines accounting as follows : 

The process of identifying  measuring and communicating economic  information to 

permit  informed judgments and  decision by users of the Information  . 

  :اُزب٢ُ اُ٘سٞ ػ٠ِ أُسبعجخ الأٓش٤ٌ٣خ أُسبعجخ خٔؼ٤خ رؼشف

. أُؼِٞٓبد ٓغزخذ٢ٓ هجَ ٖٓ وشاساُ ٝارخبر أُغز٤٘شح ُلأزٌبّ ٓؼِٞٓبد اهزظبد٣خ  ٝرٞط٤َ ه٤بط رسذ٣ذ ٤ِٔخػ   

1- definition suggests that accounting is about providing information its readers Accounting 

information is economic information  . 

اهزظبد٣خ ٓؼِٞٓبد ٢ٛ أُسبعج٤خ أُؼِٞٓبد ُِوشاء أُؼِٞٓبد رٞك٤ش زٍٞ رذٝس أُسبعجخ إٔ اُزؼش٣ق ٣وزشذ  

2- Accounting information needs to identified and measured this is done by way of set of 

accounts based on a system  of  accounting known as double-entry book-keeping the 

accounting system identifies and records "accounting transactions . 

 ٗظبّ ثبعْ ٣ؼشف ٓسبعجخ ٗظبّ أعبط ػ٠ِ اُسغبثبد ٖٓ ٓدٔٞػخ ؽش٣ن ػٖ ٝه٤بعٜب أُسبعج٤خ أُؼِٞٓبد رسذ٣ذ ٣دت

. أُسبعج٤خ أُؼبٓلاد" ٣ٝغدَ أُسبعجخ ٗظبّ ٣ٝسذد ٌُِزت أُضدٝج اُو٤ذ " 

(3) The "measurement" of accounting information is not a straight-forward process It 

involves making judgments about the value Of assets owned by a business or liabilities owed 

by a business . 

 ُ٘شبؽ أًُِٔٞخ الأطٍٞ ه٤ٔخ زٍٞ أزٌبّ إطذاس ػ٠ِ ٣٘ط١ٞ. الأٓبّ إ٠ُ ٓجبششح ػ٤ِٔخ ٤ُظ أُسبعج٤خ أُؼِٞٓبد" ه٤بط

.  اُششًخ ػ٠ِ ٓغزسوخ اُزضآبد أٝ ردبس١  

 (4) The definition identifies the need for accounting information to be communicated,) The 

way in which this communication is achieved may vary. There are several forms of 
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accounting communication (e.g. annual report  and accounts, management accounting 

reports) each of which serve a slightly different purpose., Accounting information is 

communicated using fanatical statements. 

 

 ػذح ٛ٘بى. اُزٞاطَ ٛزا رسو٤ن ثٜب ٣زْ اُز٢ اُطش٣وخ رخزِق هذ. أُسبعج٤خ أُؼِٞٓبد إثلاؽ إ٠ُ اُسبخخ اُزؼش٣ق ٣سذد

 ٣خذّ اُز٢( الإداس٣خ أُسبعجخ ٝروبس٣ش ، اُغ٣ٞ٘خ ٝاُسغبثبد اُزوبس٣ش ، أُثبٍ عج٤َ ػ٠ِ) أُسبعج٤خ الارظبلاد ٖٓ أشٌبٍ

ب ٜٓ٘ب ًَ . ٓزؼظجخ ث٤بٗبد ثبعزخذاّ أُسبعج٤خ أُؼِٞٓبد إسعبٍ ٣ٝزْ ، اُش٢ء ثؼغ ٓخزِل ب ؿشػ   

 

What is the purpose of financial statements?                 انًانٍح؟ انثٍاَاخ يٍ انغشض ْٕيا  

There are two main purposes of financial statements:            أُب٤ُخ ُِج٤بٗبد سئ٤غ٤بٕ ؿشػبٕ ٛ٘بى : 

1-To report on the financial position of an entity (a business an organization) . 

( ردبس٣خ ٓؤعغخ) ٤ٌُِبٕ أُب٢ُ اُٞػغ ػٖ روش٣ش   

2- To show how the entity has performed (financially) over a particularly period  of time (an 

"accounting period").     (  ٕٓسبعج٤خ كزشح)" خبطخ ص٤٘ٓخ كزشح خلاٍ( ٓب٤ُب  ) ا٤ٌُبٕ أداء ٤ًل٤خ ث٤ب ") 

 

The most common measurement  of "performance "  is profit. It is 

Important  to understand that financial statements can  be historical of relate 

to the future. 

ٓشرجطخ ربس٣خ٤خ ب الأًثش اُو٤بط  رٌٕٞ إٔ ٣ٌٖٔ أُب٤ُخ اُج٤بٗبد إٔ ٗلْٜ إٔ أُْٜ ٖٓ أٗٚ. اُشثر ٛٞ" ُلأداء" ش٤ٞػ   

  أُغزوجَ ا٠ُ

Objectives  of Accounting :- Accounting  is the process of recording , summarizing, 

analyzing, and interpreting financial (money related) activities to permit individual and 

organizations to make informed judgments  and "decisions.  By law all businesses must keep 

Accounting records . أُب٤ُخ الأٗشطخ ٝرلغ٤ش ٝرس٤َِ ٝرِخ٤ض رغد٤َ ػ٤ِٔخ ٢ٛ أُسبعجخ -: أُسبعجخ أٛذاف 

 خ٤ٔغ ػ٠ِ ٣دت اُوبٕٗٞ ثٔٞخت. هشاساد" ٝ   ٓغز٤٘شح أزٌبّ لارخبر أُ٘ظٔبد ٝ ُِلشد ُِغٔبذ( اُظِخ راد الأٓٞاٍ)

. أُسبعجخ ثغدلاد الاززلبظ اُششًبد  

 

 

 

 

 

 

 

 

 

 



5  
 

 

organizations 

 انًُظًاخ

 

Objectives 

 الأْذاف

 

Accountable 

 يسؤٔل

Private or public 

Companies  ػاو أٔ خاص  

 انششكاخ

-Making of profit 

- creation of wealth- 

انثشٔج خهك انشتح تحمٍك   

-  

stockholders 

other stakeholders(e.g. Employees 

,customers , suppliers ) الأسٓى   

 ، انًثال سثٍم ػهى) اَخشٌٍ انًصهحح أصحاب

انًٕسدٌٍ ، انؼًلاء ، انًٕظفٍٍ  

Charities خٍشٌح جًؼٍاخ   

Achievement of 

charitable aims 

Maximize spending 

on activities 

تحمٍك انخٍشٌح الأْذاف   

 ػهى الإَفاق صٌادج

  الأَشطح

 

Charity commissioners 

Donors انخٍشٌح انجًؼٍاخ يفٕظٕ   

انًاَحح انجٓاخ  

Local 

Authorities  انسهطاخ

 انًحهٍح

Provision of local 

services Optimal 

allocation of spending 

budget  انخذياخ تٕفٍش

 الأيثم انتٕصٌغ انًحهٍح

الإَفاق نًٍضاٍَح  

Local electorate 

Government 

Departments انًحهٍٍٍ انُاخثٍٍ   

 انحكٕيً

 الإداساخ

Public services 

 

(e.g. transport, health) 

انؼايح انخذياخ  

( ٔانصحح انُمم يثم ) 

- 

Provision of public 

services service  

(often required by 

lawHigh quality and 

reliability of service 

 انؼايح انخذياخ خذياخ تٕفٍش

انمإٌَ ٌتطهثٓا يا غانثا  )  

انخذيح ٔيٕثٕلٍح ػانٍح جٕدج  

 

Governmental ministers 

Consumers حكٕيٌٍٕ ٔصساء   

 انًستٓهكٍٍ

Quasi-governmental Regulation or Governmental ministers 
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agencies حكٕيٍح شثّ ٔكالاخ  instigation of some 

public action 

Coordination of 

public sector 

investments  أٔ تُظٍى 

 الإجشاءاخ تؼط تحشٌط

 استثًاساخ تُسٍك انؼايح

انؼاو انمطاع  

Consumers حكٕيٌٍٕ ٔصساء   

 انًستٓهكٍٍ

 

 All of the above organizations have significant roles to play in society and have multiple 

stockholders to whom they are accountable. All require systems of financial management to 

enable them to produce accounting information.  

 جًٍؼٓا. نهًساءنح ٌخعؼٌٕ انزٌٍ انًساًٍٍْ يٍ انؼذٌذ ٔنذٌٓا انًجتًغ فً ْايح أدٔاس نٓا أػلاِ انًزكٕسج انًُظًاخ جًٍغ

  .يحاسثٍح  يؼهٕياخ إَتاج يٍ نتًكٍُٓا يانٍح إداسج أَظًح تتطهة

different forms of business' originations         الأػًال يُشأ يٍ يختهفح أشكال 

 business:- the organization's objective is to earn a profit. 

سثر ػ٠ِ اُسظٍٞ ٛٞ أُ٘ظٔخ ٛذف -: الأػٔبٍ .  

 Sole Proprietorship :-  a business owned by one person . 

. ٝازذ شخض ٣ٌِٜٔب ششًخ -: اُلشد٣خ ا٤ٌُِٔخ   

 Partnership :-  co-owned by two or  more prisons  . 

.سکثأ أٝ شخظ٤ُٖ ًِٓٔٞٚ   کخساُشا -    

 Corporation:- owned by investors called stockholders  (The business not the owners 

are responsible for the company's obligations)   .  

 • ػٖ أُغؤُٝخ ٢ٛ أطسبة ٤ُٝظ اُزدبس٣خ الأػٔبٍ) أُغب٤ٖٔٛ رغ٠ٔ أُغزثٔش٣ٖ هجَ ٖٓ ًِٓٔٞخ -: اُششًخ 

( .اُششًخ اُزضآبد ) 

 Limited liability company (L.L.C)  :- combines features of a corporation and a 

proprietorship  .           ٓسذٝدح ٓغؤ٤ُٝخ راد ششًخ  (L.L.C): - ٤ٌِٓٝخ ششًخ ٤ٓضاد ث٤ٖ ٣دٔغ  

According to the activity sector there are different types of business organizations:- 

الأػٔبٍ ٓ٘ظٔبد ٖٓ ٓخزِلخ أٗٞاع ٛ٘بى اُ٘شبؽ ُوطبع ٝكوب   

 Service business :- (k Audi) doctor, lawyers, barber shops, etc . 

رُي إ٠ُ ٝٓب ، اُسلاهخ ٝٓسلاد ٝأُسب٤ٖٓ اُطج٤ت -: اُخذٓبد أػٔبٍ  
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 Merchandising business:- purchases goods for resale .  ٍلإػبدح ششاء اُجؼبئغ : اُزدبسح اػٔب 

 اُج٤غ

 Manufacturing business  :- produces  ,product to sell .     ُِج٤غ ٓ٘زح ، ر٘زح -: اُزظ٤٘غ أػٔبٍ 

 

How accounting information helps businesses to be accountable as it's showed in the 

definition, accounting is essentially an "information process" that serves several purposes: 

 ٢ٛ ٝأُسبعجخ ، اُزؼش٣ق ك٢ ٓٞػر ٛٞ ًٔب ُِٔغبءُخ خبػؼخ رٌٕٞ إٔ ػ٠ِ اُششًبد أُسبعج٤خ أُؼِٞٓبد رغبػذ ٤ًق

:أؿشاع ػذح رخذّ اُز٢" أُؼِٞٓبد ػ٤ِٔخ" الأعبط ك٢  

(1) Providing a record of assets owned, amounts) owed to others and  monies 

invested. • ْٝالأٓٞاٍ ٥خش٣ٖ أُغزسوخ ٝأُجبُؾ أًُِٔٞخ ُلأطٍٞ عدَ روذ٣  

(2) Providing reports showing the financial position of an organization and  

the profitability of its operations.      ْػ٤ِٔبرٜب سثس٤خ ٝ ُِٔ٘ظٔخ أُب٢ُ اُٞػغ رج٤ٖ روبس٣ش روذ٣   

3) Helps management actually manage the organization.     كؼ٤ِ ب أُ٘ظٔخ إداسح ػ٠ِ الإداسح ٣غبػذ  

 (4) Provides a way of measuring an organization's effectiveness. أُ٘ظٔخ كؼب٤ُخ ُو٤بط ٝع٤ِخ ٣ٞكش   

5)Helps stockholders monitor an organizations activities and performance . 

ٝالأداء أُ٘ظٔبد أٗشطخ سطذ ػ٠ِ أُغب٤ٖٔٛ ٣غبػذ  

6) Enables potential investors  or funders to evaluate an organization and make decisions. 

اُوشاساد ٝارخبر ٓ٘ظٔخ ُزو٤٤ْ أُسز٤ِٖٔ ا٤ُُٖٞٔٔ أٝ أُغزثٔش٣ٖ ر٤ٌٖٔ  

 

  Kinds of Accounts:                                    نحساتاخإَاع ا  

There are two broad types of accounting information: أُسبعج٤خ أُؼِٞٓبد أٗٞاع ٖٓ ٗٞػبٕ ٛ٘بى   

  Financial Accounts : aimed more at external users of Accounting information . 

. أُسبعجخ ٔؼِٞٓبدُِ اُخبسخ٤٤ٖ أُغزخذ٤ٖٓ إ٠ُ أًجش ثشٌَ رٜذف: أُب٤ُخ اُسغبثبد  

 Management Accounts : aimed more at internal users of accounting information.  

. أُسبعج٤خ ُِٔؼِٞٓبد اُذاخ٤٤ِٖ أُغزخذ٤ٖٓ إ٠ُ أًجش ثشٌَ رٜذف: الإداسح زغبثبد  

Although there is a difference in the type of information presented in financial and 

management accounts .      أُب٤ُخ اُسغبثبد ك٢ أُوذٓخ أُؼِٞٓبد ٗٞع ك٢ اخزلاف ٝخٞد ٖٓ اُشؿْ ػ٠ِ  

Collection :- Collection in money terms of information relating to transactions that have 

resulted from business operations.  

اُزدبس٣خ اُؼ٤ِٔبد ٖٓ رُي ػٖ اُز٢ ٗزدذ ثبُٔؼبٓلاد أُزؼِوخ أُؼِٞٓبد ز٤ث ٖٓ الأٓٞاٍ خٔغ -: خٔغ      

Recording and classifying:-  Recording and classifying data into a permanent and logical 

form. This is usually referred to as "Book-keeping 

 " اٌُزت زلع" ثبعْ ػبدح ٛزا إ٠ُ ٣شبس ٝٓ٘طو٢ دائْ شٌَ إ٠ُ اُج٤بٗبد ٝرظ٤٘ق رغد٤َ -: ٝاُزظ٤٘ق اُزغد٤َ 

Summarizing :Summarizing data to produce statements and reports that will be useful to the 

various users of accounting information, both external and internal . 

 ، أُسبعج٤خ أُؼِٞٓبد ٓغزخذ٢ٓ ٓخزِق ٍ ٓل٤ذح عزٌٕٞ اُز٢ ٝاُزوبس٣ش اُج٤بٗبد لإٗزبج اُج٤بٗبد رِخ٤ض: رِخ٤ض

عٞاء زذ ػ٠ِ ٝاُذاخ٤ِخ اُخبسخ٤خ  
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Interpreting and communicating ; Interpreting and communicating the performance of the 

business to the management and its owners . 

  ٝأطسبثٜب الإداسح إ٠ُ الأػٔبٍ أداء ٝرٞط٤َ رلغ٤ش ٝاُزٞاطَ اُزلغ٤ش 

Forecasting and planning: Forecasting and planning for future operation of the business by 

providing management with evaluations of the viability of proposed operations. The key 

forecasting and planning tool is the "Budget . 

 اُؼ٤ِٔبد خذٟٝ ثزو٤٤ٔبد الإداسح رض٣ٝذ خلاٍ ٖٓ اُزدبس٣خ ٔبٍُلأػ أُغزوج٢ِ ُِزشـ٤َ ٝاُزخط٤ؾ اُز٘جؤ: ٝاُزخط٤ؾ اُز٘جؤ

.ا٤ُٔضا٤ٗخ" ٢ٛ اُشئ٤غ٤خ ٝاُزخط٤ؾ اُز٘جؤ أداح. أُوزشزخ  

 

objectives financial management would be to:     عزٌٕٞ أُب٤ُخ الإداسح أٛذاف      

1- Create wealth for the business   .                             ُلأػٔبٍ اُثشٝح خِن 

2- Generate cash .                                                                   اُ٘وذ ر٤ُٞذ  

3- Provide an adequate return on investment bearing in mind the risks that the business is 

taking and the resources invested .  

حأُغزثٔش ٝأُٞاسد اُششًخ ُٜب رزؼشع اُز٢ أُخبؽش الاػزجبس ك٢ الأخز ٓغ الاعزثٔبس ػ٠ِ ٓ٘بعت ػبئذ رٞك٤ش  

 

The main financial accounting statements                               انشئٍسٍح انًانٍح انًحاسثٍح انثٍاَاخ  

The purpose of financial accounting statements is mainly to show the financial position of a 

business at a particular point in time and to show 

ٝلإظٜبسٛب ٓسذد ٝهذ ك٢ ُِششًخ أُب٢ُ أُشًض ُؼشع أعبعب ٛٞ أُب٤ُخ أُسبعجخ ث٤بٗبد ٖٓ اُـشع  

how that business has performed over a specific period .    ٓسذدح كزشح خلاٍ اُؼَٔ ٛزا أداء ًبٕ ٤ًق  

the  three main financial accounting statements that help achieve this aim are : 

 : ٢ٛ اُٜذف ٛزا رسو٤ن ػ٠ِ رغبػذ اُز٢ اُشئ٤غ٤خ اُثلاثخ أُب٤ُخ أُسبعجخ ث٤بٗبد  

1) The profit and loss account for the reporting period .      ثبُزوش٣ش أُشُٔٞخ ُِلزشح شئٝاُخغب ذبسثالا زغبة 

2)A balance sheet for the business at the end of the reporting period. 

اُزوش٣ش كزشح ٜٗب٣خ ك٢ُلأػٔبٍ  اُؼ٤ٓٞٔخ ا٤ُٔضا٤ٗخ  

3) cash flow statement for the reporting period .                           ٕثبُزوش٣ش أُشُٔٞخ ُِلزشح اُ٘وذ١ اُزذكن ث٤ب  

      How companies report to their shareholders?     يسآًٍْا؟ إنى تماسٌشْا انششكاخ تشفغ كٍف  

Companies usually publish annual financial statements for their shareholders .  

ُِٔغب٤ٖٔٛ ع٣ٞ٘خ ٓب٤ُخ ث٤بٗبد ث٘شش ػبدح اُششًبد روّٞ  

The financial statements you are going to study consist of: 
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:ٖٓ رزٌٕٞ ثذساعزٜب عزوّٞ اُز٢ أُب٤ُخ اُج٤بٗبد ك٤ٜب  

 The balance sheet : a statement showing the assets, liabilities and capital of a business. 

ردبس١ ُ٘شبؽ أُبٍ ٝسأط ٝأُطِٞثبد أُٞخٞداد ٣ٞػر ث٤بٕ: اُؼ٤ٓٞٔخ ا٤ُٔضا٤ٗخ . 

 The profit and loss (P&L) account : an analysis of  revenue and expenses of  a business 

for the year just ended. • ٝاُخغبسح اُشثر زغبة  (P & L): َأُ٘ز٤ٜخ ُِغ٘خ الأػٔبٍ ٝٗلوبد لإ٣شاداد رس٤ِ  

 The cash flow statement : relating to the year just ended: a statement showing how cash is 

generated and how it has been spent by the business. 

اُششًخ هجَ ٖٓ إٗلبهٚ رْ ٤ًٝق اُ٘وذ ر٤ُٞذ ٤ًل٤خ ٣ٞػر ث٤بٕ:  أُ٘ز٢ٜ ثبُؼبّ ٣زؼِن: اُ٘وذ٣خ اُزذكوبد ث٤بٕ •  

     The contents of each of these financial statements will be presented.  

أُب٤ُخ اُج٤بٗبد ٛزٙ ٖٓ ًَ ٓسز٣ٞبد روذ٣ْ ع٤زْ  

          Functions of accounting .        أُسبعجخ ٝظبئق  

It is generally accepted that accounting should serve the following Functions:-  

:٢ِ٣ ٓب رخذّ إٔ ٣دت أُسبعجخ إٔ ػٔٞٓب ٚأُوجُٞ أُٜبّ )اُٞظبئق( ٖٓ  

:-1-Recording  . اُزغد٤َ   

2- Measuring . اُو٤بط   

3- Stewardship .                     الإششاف 

4-Monitoring, planning and control . ٝاُزسٌْ ٝاُزخط٤ؾ أُشاهجخ  

5- Information for decisions.                 اُوشاساد لارخبر ٓؼِٞٓبد    

6- Communication .                       َاُزٞاط   

 

Fields of Accounting Activities   انًحاسثٍح الأَشطح حمٕل  

 Private accounting :Private accounting is employed and used by the manufacture. 

اُزظ٤٘غ ك٢ ٝاعزخذآٜب اُخبطخ أُسبعجخ اعزخذاّ ٣زْ: اُخبطخ أُسبعجخ  

 Public accounting : The field of public accounting is composed of firms that render 

Independent, expert reports on financial statements of business enterprises . 

 أُب٤ُخ اُج٤بٗبد ػٖ ٓزخظظخ ، ٓغزوِخ روبس٣ش روذّ ششًبد ٖٓ اُؼبٓخ أُسبعجخ ٓدبٍ ٣زؤُق: اُؼبٓخ أُسبعجخ

.اُزدبس٣خ ُِٔ٘شآد  

 Governmental accounting : A subdivision of accounting practice relating primarily to 

accounting for federal,  state,  and local governmental units agencies.  

.ٝأُس٤ِخ الارسبد٣خ اُس٤ٌٓٞخ اًُٞبلاد ثٔسبعجخ أعبعب أُزؼِوخ أُسبعج٤خ أُٔبسعبد ٖٓ هغْ: اُس٤ٌٓٞخ أُسبعجخ  

 Managerial Accounting:  Management accounting provides accounting information to 

help managers make decisions to manage the business. 

 لإداسح اُوشاساد ارخبر ػ٠ِ أُذ٣ش٣ٖ ُٔغبػذح أُسبعج٤خ أُؼِٞٓبد الإداس٣خ أُسبعجخ روذّ: الإداس٣خ أُسبعجخ

 الاػٔبٍ 

(1)Objectives Providing of information:         أُؼِٞٓبد رٞكشٛب  اُز٢  الأٛذاف  أُسبعج٤خ   
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I- Useful to investment and credit decisions .                 ٝالائزٔبٕ الاعزثٔبس ُوشاساد ٓل٤ذح  

2- Useful to estimation of future cash flows .               أُغزوج٤ِخ اُ٘وذ٣خ اُزذكوبد ُزوذ٣ش حٓل٤ذ 

3-Useful to determine of firm's resources and its changes.  ٝرـ٤٤شارٜب اُششًخ ٓٞاسد ُزسذ٣ذ ٓل٤ذح  

 

Characteristics of information . أُؼِٞٓبد خظبئض   

1. Fundamental Characteristics : الأعبع٤خ اُخظبئض   a- relevance  أُٞثٞه٤خ    b-reliability     أُٞثٞه٤خ 

c- objectivity  أُٞػٞػ٤خ      d-neutrality    اُس٤بد . 

2 . Secondary characteristics : اُثب٣ٞٗخ اُخظبئض  : a- comparability أُوبسٗخ  b- consistency اُز٘بعن   

 

 (3) Items of Accounting :- أُسبعجخ ث٘ٞد    Assets  ٍٞالأط – Liabilities ّٞاُخظ - Owner's equity 

٤ٌِخأُ زوٞم  - Owner's investments أُبُي اعزثٔبساد    - Owner's dividends   Revenues -  أُبُي أسثبذ 

 أٌُبعت  Gains---  أُظشٝكبد  Expenses -  الإ٣شاداد

(4) Assumptions:- الاكزشاػبد  a-Accounting entity أُسبعج٢ ا٤ٌُبٕ ٝزذح  -b-Going-concern 

و٤بطاُ ٝزذح  c-Measurement unit-  الاعزٔشاس٣خ    d-Periodicity   اُذٝس٣خ -e-Double Entry  اُو٤ذ أُضدٝج 

 (5) Principles:- -  أُجبدا a -Historical cost b- Revenue recognition-  اُزبس٣خ٤خ اُزٌِلخ  الإ٣شاداد روذ٣ش  - 

c-Matching- أُبد٣خ   d-Objectivity أُٞػٞػ٤خ  - e-Full disclosure  اٌُبَٓ الإكظبذ  

(6) Constraints: - a-Consistency   اُو٤ٞد  ٝأُ٘لؼخ اُزٌِلخ b-Cost and benefit-    الارغبم   -c-Materiality  

اُظ٘بػخ ٓٔبسعبد  d-Industry practices- اُ٘غج٤خ   E – Conservatism   اُزسلع   

 

ACCOUNTING AS AN INFORMATION SYSTEM.     ًؼهٕياخنه كُظاو انًحاسثح 

An "accounting information  system(AIS) is  the system of records a business keeps to 

maintain its (accounting system)this includes the purchases, sales, and other financial 

processes of the a business the purpose, of (AIS) is to accumulate data and provide decision 

makers (investors, creditors, and managers) with information. 

٣ٝشَٔ( أُسبعج٢ اُ٘ظبّ) ػ٠ِ ُِسلبظ اُششًخ ثٜب رسزلع اُز٢ اُغدلاد ٗظبّ ٛٞ  " أُسبعج٤خ أُؼِٞٓبد ٗظبّ  (AIS) 

شرد٤ٔغ ٝ رٞك٤ ٓ٘ٚ اُـشع ٣ٌٕٞ اُز١ ثبُؼَٔ اُخبطخ الأخشٟ أُب٤ُخ ٝاُؼ٤ِٔبد ٝأُج٤ؼبد اُششاء ػ٤ِٔبد رُي  اُج٤بٗبد (

.ثبُٔؼِٞٓبد( ٝأُذ٣ش٣ٖ ٝاُذائ٤ٖ٘ أُغزثٔش٣ٖ) اُوشاس ظ٘بعُ  

A- Accounting information and its user's . ُبٝٓغزخذ٤ٜٓ خ٤أُسبعج ٔؼِٞٓبدا  

Different users require different accounting information for decision-making. The primary 

concern of shareholders. (including potential investors, their advisers and financial analysts) . 

  رُي ك٢ ثٔب. )ُِٔغب٤ٖٔٛ اُشئ٤غ٢ اُشبؿَ اُوشاس لارخبر ٓخزِلخ ٓسبعج٤خ ٓؼِٞٓبد إ٠ُ ٣سزبخٕٞ ٓخزِلٕٞ ٓغزخذٕٓٞ

(. أُب٤٤ُٖ ٝأُس٤ِِٖ ٝٓغزشبس٣ْٜ ٤ِٖأُسزٔ أُغزثٔش٣ٖ  

 

Users of  Accounting information       ًانًحاسثٍح انًؼهٕياخ يستخذي  

Interested parties are also called accounting information users.  

.أُسبعج٤خ أُؼِٞٓبد ٓغزخذ٢ٓ أ٣ؼب أُٜزٔخ الأؽشاف رغ٠ٔ  

There are two broad categories of accounting information users: 

  أُسبعج٤خ أُؼِٞٓبد ٓغزخذ٢ٓ ٖٓ كئزبٕ ٛ٘بى
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- Internal users. - ٕٞٓاُذاخ٤ِٕٞ أُغزخذ  

- External users. - ُخبسخ٤٤ٖاُ ٔغزخذ٤ٖٓا  

(1) Internal users are parties inside the reporting entity (company) who are interested in the 

accounting information) 

.أُسبعج٤خ ثبُٔؼِٞٓبد ٣ٜزٕٔٞ اُز٣ٖ( اُششًخ) أُجِِّؾ ا٤ٌُبٕ داخَ أؽشاف ْٛ اُذاخ٤ِٕٞ أُغزخذٕٓٞ   

A company's higher and middle management uses accounting information to run business 

Employees utilize accounting  information to determine a company's profitability and profit 

sharing. 

 أُسبعج٤خ أُؼِٞٓبد أُٞظلٕٞ ٣ٝغزخذّ. الأػٔبٍ لإداسح ٓسبعج٤خ ٓؼِٞٓبد ُِششًخ ٝأُزٞعطخ اُؼ٤ِب الإداسح رغزخذّ

.الأسثبذ ٝروبعْ اُششًخ سثس٤خ ُزسذ٣ذ  

(2) External users are parties outside the reporting entity company) who are interested in the 

accounting information  ,Investors (owners) use accounting information to make buy, sell or 

keep decisions related to shares, bonds, etc. Creditors (suppliers, banks). 

 ٝأُغزثٔشٕٝ ، أُسبعج٤خ ثبُٔؼِٞٓبد ٣ٜزٕٔٞ اُز٣ٖ أُجِِّؾ ا٤ٌُبٕ ششًخ خبسج أؽشاف ْٛ اُخبسخ٤ٕٞ أُغزخذٕٓٞ

 ، ٝاُغ٘ذاد ، ثبلأعْٜ أُزؼِوخ ثبُوشاساد الاززلبظ أٝ ، اُج٤غ أٝ ، ثبُششاء ُِو٤بّ أُسبعج٤خ أُؼِٞٓبد ٣غزخذٕٓٞ( أُلاى)

( . اُج٘ٞى ، أُٞسدٕٝ) اُذائٕ٘ٞ. اُخ ) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


